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Agenda

1. Custom publisher samples
2. Best Practices
3. Measurement & Reporting
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1. Custom Publisher 
Samples

Zappos.com

IBM
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Example #1

Segment: Consumer
Client: Zappos.com
Custom Publisher: King Fish Media
Technology Partner: Texterity, Inc.
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Solution Overview

In 2007, Zappos, a purely ecommerce firm, 
began publishing a printed catalog (4x)
In 2009, Digital Magalog (magazine catalog) 
launched using digital editions

• “If customers go to Zappos.com, they can actually go through visually 
digitally page by page and shop in that manner as well” [1]

Integrated with Zappos site & e-commerce
Can be used as “digital insert” in magazines
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[1] Jeanne Markel, Zappos's director of casual lifestyle and performance
Practical eCommerce, May 19, 2009, Quick Query: Zappos Exec on Benefits of Printed Catalogs
http://www.practicalecommerce.com/articles/1108-Quick-Query-Zappos-Exec-on-Benefits-of-Printed-Catalogs
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User Experience

Users enter catalog from Zappos.com site
Navigation elements include page 
advancing, visual page view (“thumbnails”), 
table of contents
Rich media elements personalize 
experience with Zappos.com ethos
Clicking on items opens Zappos.com
catalog and enables click-to-purchase
Interactive help available as well…
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Demonstration
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http://blip.tv/file/2240405
Cimarron
Sticky Note
Just click on the picture to play the video demonstration!
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Example #2

Segment: Business-to-Business
Client: IBM
Custom Publisher: IDG Custom Group
Technology Partner: Texterity, Inc.
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Solution Overview
IBM needs leads & to demonstrate “thought 
leadership” in leveraging information
IDG created unique micro-site – “IDG Tech Guides
Original white paper content accessed via Texterity 
Lead Management System to track and report all 
leads and report on engagement

• “Texterity’s ability to integrate their solution with our reporting systems
has provided tremendous value to IBM.” [1]

Integrated with back-end centralized database to 
track engagement
Provides “footprint” on the web bringing in new 
leads via SEO (in addition to outbound marketing)
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[1] Charles Lee, VP Business Development, IDG Corporate Sales
IDG Tech Guides site - http://www.idgtechguides.com/
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User Experience
Users enter site (co-branded with IBM and 
ComputerWorld)
Navigation elements include page 
advancing, visual page view (“thumbnails”), 
table of contents
Rich media elements (video and flash) and 
multiple “surveys” asking reader opinions
User gets follow-up call within days (Sales 
rep has access to documents read, pages 
read, time spent, and survey responses)
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Demonstration
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http://blip.tv/file/2240805
Cimarron
Sticky Note
Just click on the picture to play the video demonstration!
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2. Best Practices

• Establish Clear Goals & Objectives for 
Custom Projects
– Brand building or Brand extensions
– Lead generation (closed but shareable)
– Promotional (open and available)
– Direct revenue (e.g., drive to purchase)
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2. Best Practices (Con’t)

• Determine Available Resources
– Repurposing of editorial content
– New content generation
– Rich media: video, audio, flash
– Survey and “pop” questions: what is the 

audience interested in?
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2. Best Practices (Con’t)

• Launch / Setup Meetings
– Capabilities sharing/brainstorming
– Demonstrate “preview” of content to client
– Include all parties: client, custom publisher, 

platform provider(s) and functional areas!
– Review (again) existing resources
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2. Best Practices (Con’t)

• Apply Digital Edition Capabilities
– Landing pages/lead-ins to content
– Rich media introduction/interactive help
– First issue “instant delivery”
– Split editions (demographic targeting)
– Look Inside (viral sharing with control)
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2. Best Practices (Con’t)

• Monitor and Track Results
– Delivery messages (% open, CTR)
– Landing page success
– Engagement in content by end user
– Sharing metrics
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3. Measurement & Reporting

• Delivery measurement: Email
– E.g., email message delivered to target 

audience
– Type of message: direct, mixed (e.g., 

newsletter with link), sidebar (ad)
– Messages sent, delivered, opened, clicked-

through, and shared
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3. Reporting (Con’t)

• Usage Tracking & Reporting
– Overall “Web Stats” – Unique Visitors, 

Page Views, Time Spent
– Specific “Digital Edition Stats” – Most 

popular articles or pages, links clicked (to 
ads to offers)

– Geographic/demographic tracking
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Reporting Demonstration
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http://www.texterity.com/artstech/pwf/reporting/
Cimarron
Sticky Note
Just click on the picture to play the video demonstration!
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Thank You!

For More Information:

Cimarron Buser
Texterity, Inc.

Email: cimarron@texterity.com
Phone: (508) 804-3062
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