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It’s a GREAT Time to be in Agri-marketing!
source: AgriMarketing magazine

1. Crop producers are financially healthy: 
USDA forecasts:

• 2007 Net Farm Income to total $92.3 Billion…56% increase over 2006
• 2008/09 Crop receipts to total $115 Billion…16% increase over 2007/08

Sample Corn Budget: 
2005 2008

Acres 2,000 2,000
Yield x 180 x 190
Total bushels 360,000 380,000
Selling price x $2.20 x $4.70
Total Income $792,000 $1,786,000

Variable costs 
(excluding land) $197/acre $260/acre
Total Variable costs $394,000 $520,000
Net before land costs $398,000 $1,266,000
Rent $150/acre $250/acre
Total rent $300,000 $500,000
Net Income $98,000* $766,000*

*Before capital purchases including machinery, storage facilities, etc.

2. Agri businesses are financially healthy

AgriMarketing’s Agribusiness Portfolio
(composed of 28 publicly traded companies with significant presences in ag)

Value Change (prev. year)

Jan. 1, 2006 $10,000 N/A

Jan. 1, 2007 $13,400 +34%

Jan. 1, 2008 $24,400 +82%

March 24, 2008 $23,424 (4%)*

*S&P 500 down 9% during same period.

3. Present ag economy is sustainable
• New Energy Bill mandates doubling the usage of ethanol by 2009,
• Mandates 26 billion gallons of biofuel usage by 2022,
• Exports are BOOMING!

4. New technology is being introduced
• Monsanto CEO Hugh Grant: “The seeds and traits segment is today where 

the computer industry was in the 1950’s.”
• Average of 3,000 new products introduced each year (farm equipment, seed varieties, 

crop protection, animal health, water management, etc.)



The 2008
Print Ad
Campaign
As seen in 
AgriMarketing magazine



Key findings from research*
• Farmers and ranchers use many sources of agriculture media for information and most are

used with a high degree of frequency.

• Ag media are as important as ever. Most farmers and ranchers are using the same amount or 

more agricultural media than they did 3 or 4 years ago and expect to spend similar amounts

of time in the next 3 to 4 years.

• Most farmers and ranchers rely on Ag media to help them make purchase decisions and the 

youngest among them indicate the greatest reliance.

• Media sources serve different purposes at different points along the purchase process.

• The Internet is growing in importance as a source of information used by farmers and ranchers

as majorities are online or plan to be in the future. 
*2005 Harris Interactive research. ATo learn more about this valuable research and the benefits of using a comprehensive mix of Ag Media 

in your marketing plan, visit www.AgriCouncil.com
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